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Marketing Questionnaire

Please complete and return this form electronically.

Cambridge University Press will market your book globally. We will engage in a range of promotional activities to bring your book to the attention of its intended market, communicate its benefits, and give it the best chance of reaching the widest possible audience.

To ensure we maximize the commercial success of your book, please help us by providing as much information as you can in the sections below.
Our ability to market your book successfully depends on the information you provide. 
Incomplete forms may cause delays in production.
In addition to completing this questionnaire, please stay in touch. We welcome information that helps us to promote your book throughout its life.

Section 1: About your book

Title of the book (as agreed with your Cambridge editor):
Subtitle (if any):
Series (if any):
All author/editor name(s) as they are to appear on the cover of the book:

Your book
We market to a wide range of people, including end readers, students and instructors (who are subject specialists) and librarians (who typically do not have technical knowledge). We will use your comments as the basis of marketing messages that are informative, persuasive and suited to their recipients.
The hook (140 characters [around 20 words] or fewer) – Summarise your book’s main appeal.

Bookseller/librarians description (350 characters [around 50 words] or fewer) – We use this message in persuading librarians and booksellers that the readers they serve will want your book. In nontechnical language describe who your book is for and why it is of value to them. Rather than summarizing the book’s content, focus on its purpose. Use buzz words and examples.

Website, catalogue and back cover text (1200 characters [around 150 words] or fewer) – We use this message in addressing end readers themselves. Technical language is appropriate here. This is your chance to highlight and expand on the features of your book, citing specific examples that will resonate with specialists in this area.

Your motivation
Please explain, in bullet points, what motivated you to write your book.

Key features and benefits
Please list at least three key features of your book, then explain how each feature will benefit the reader. Potential customers may look at several books before making their purchase decision so please include anything that makes your book better than comparable books.

	Features
	Benefits

	Example 1: Revisits the same data set several times throughout the book
	Example 1: Readers learn to recognize when a method works and, more important, when it doesn’t 

	Example 2: Extended examples apply the theory to more concrete applications.
	Example 2: Students build practical intuition and come to understand the motivation for the theory.

	
	

	
	

	
	


Resources and supplements

List any accompanying resources your book will have, such as software, data sets, exercise solutions, slides for instructors. For software, specify the language or package.

Please give the details of any website, blog, or twitter feed (or the like) where you will present material relevant to the book, or the topic of the book. 
New edition (where applicable)
If your book is a new edition, tell us what has changed from the previous edition. Identify new features like summaries, glossaries, etc. Be specific about new or revised material: e.g. which topics have been added, which chapters/sections are new, which chapters/sections have been revised, how many new exercises. 

Table of contents

Please provide the table of contents for your book. You need only list the chapter titles.

Bibliographic information
Please give an estimate of the total number of the following in the book:

	Black & white (line) figures
	
	Exercises
	

	Grayscale (halftone) figures
	
	Worked examples
	

	Color figures*
	
	Anything else of note (case studies, maps, etc.)
	

	Tables
	
	
	


*If your contract does not mention color, then your book will not contain color, and all color figures should be converted to black/white and grayscale.
Section 2: About you

This section should be completed by all authors/editors.

Your details

Full name of author/editor (required for Library of Congress)
Date of birth of author/editor (required for Library of Congress) (DD/MM/YYYY)

Your present affiliation (please include your title, department, university/institution/company etc.)

Contact details
	Your full address where we can send all correspondence
	

	ZIP/postal code
	
	Country
	

	Work telephone number
	
	Fax number
	

	Home telephone number
	
	May we contact you at home?
	Yes/No

	Email address
	

	Website (if relevant)
	


Do you have an ORCID ID? If so, please enter your ID:

What is ORCID?

ORCID provides a persistent digital identifier that distinguishes you from every other researcher and, through integration in key research workflows such as manuscript and grant submission, supports automated linkages between you and your professional activities ensuring that your work is recognised.

If you haven't already done so, we strongly recommend you to register now by visiting www.orcid.org

Biography

In no more than 100 words, please tell us about aspects of your professional or research experience that will increase interest in you and your book. Do not be overly modest about yourself. Things to include could be your teaching experience, academic/professional awards and other prizes you have won, other books you have written, or membership of professional associations and societies.
Section 3: The market

This section is to ensure the marketing of your book is both relevant and targeted. Please focus on the intended audience for your book, rather than on the book itself.

Readership

To which academic/professional disciplines is your book relevant? Please list them in order of importance.

For books in the mathematical sciences, give a primary and a secondary 3-digit MSC (2010).

Audience

What is the level of your book (e.g. academic researcher, undergraduate, professional)? Who is most likely to read or buy it? Please list them in order of importance.

Courses

Are there any courses for which your book is suitable? Please list them here in order of importance.
	Course/Module name(s)

List any alternative names for the same course. 
	Year/Level
	Department
	Country

	
	 
	 
	 


Are you in touch with course instructors who may want to adopt the book? If so, please tell us who.

Corporate/bulk sales

Please list any organisations that may be interested in buying multiple copies of your book. This could be anyone from an NGO or society to a business or branch of government. In our experience, these sales are more successful when we are given specific contact details, so please provide these if possible.
	Organisation 
	Contact details
	Reason for suitability

	
	
	

	
	
	

	
	 
	 


Please list more than three if necessary.
Comparable/Competing books

Please list books (currently in print) covering similar subjects to your book and aimed at a similar audience. This will help us to position your book in the market.
	Title
	

	Author(s)
	

	Publisher
	

	Year of publication
	

	Strengths

	Weaknesses



	How does your book compare/differ?




To list additional comparable books, please copy and paste the table above.
Conferences

Are there any major conferences or events where we can promote your book? If so, please list them in order of importance. Such events could include academic and professional conferences, workshops, seminars, etc. Please note that we may not be able to attend all of these, but we will consider them when deciding which conferences to attend.
	Conference name
	Conference organiser 
	Contact details 
	Country 

	
	
	
	

	
	
	
	

	
	
	
	

	
	 
	 
	 


Please list more than four if necessary.
Book reviews
Your book will be sent to the main relevant publications. If you know of specific publications or widely read blogs and websites where books are reviewed, please list them below in order of importance, providing specific names/contact details if possible. Note: We are limited in the number of free books that we can send, so we need to know your priorities.

	Publication name
	Review editor
	Address
	Country

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


Please list more than four if necessary.
Endorsements

A good endorsement on the cover of your book and in promotional copy can be very useful for us and persuasive for the reader. Please supply contact details below for anyone may be willing to provide an endorsement of your book.

	Name
	Affiliation
	Address
	Email

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


Please list more than four if necessary.
Electronic/social media and other marketing opportunities
Please tell us about other marketing opportunities: for example, online groups, listservs, blogs, societies, publication prizes, media contacts, short courses.

Foreign publishers/rights

We regularly attend key book fairs to sell foreign rights of our titles. If you have any contacts with foreign publishers who might be interested in publishing a translation of your book, list these below. Please also give the names of foreign publishers who have translated any previous work of yours and provide any suggestions of potential translators.

	Name
	Contact 
	Address/Web address/Email

	
	
	

	
	
	

	
	 
	 


Please list more than three if necessary.
By submitting this form, you consent to receiving information about products and services we think might be of interest to you by post, telephone, fax and email. Do you want us to use your details in this way? Delete as applicable: Yes/No
Would you like to subscribe to our monthly email Cambridge Alerts for new books in your field of interest? Delete as applicable: Yes/No
The information you provide as part of this Questionnaire will enable us to carry out administration, marketing and sales activities for your book. We may transfer your personal details to other regions in which we have offices throughout the world, namely Europe, the Middle East and Africa; the Americas; and Asia-Pacific. You should be aware that some of our branches are in countries which do not have data protection laws.
By submitting your information, you consent to the use of your information by Cambridge University Press, the University of Cambridge and its associated companies (a list is available on request) in accordance with this statement.
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